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Academic Positions 
2006 – Present  Lecturer (Assistant Professor equivalent), permanency (tenure) granted 2011, 
Department of Economics, University of Essex.   
 
Education 
August 2006  University of California at Berkeley, Ph.D.  
May 1998  George Washington University, B.S. Economics 
 
Research Interests 
Applied Microeconomics, Other-regarding Behavior and Philanthropy, Social Trust, Consumer Behavior, Public 
Economics, Industrial Organization, Psychology and Economics, Experimental Economics, Economics of Education. 
  
Teaching and Administration  
Undergraduate Economics Project (Ec831) director  
Organizational Management for MSc Students (Ec951): Includes contract theory, the theory of incentives, and the theory 
of the firm.   
Public Economics (EC355): Taught with an applied and policy focus. 
Advanced Microeconomics (Ec322):  Game theory and modeling. 
Economics of the UK Welfare State: Presented for Chinese and Japanese visiting delegations 
Administration: Deputy director of ESSEXLab, student-staff liaison coordinator and director of mentoring program, 
undergraduate curriculum committee, seminar organizer..  
PhD Dissertation chair for Stefano Alderighi, Chiara Cavalia, Claudio Deiana, Robert Nistico. 
PhD Supervisor for Ralph Womack. 
Deputy director, ESSEXLab 
 
Publications  
"The Influence of Expert Reviews on Consumer Demand for Experience Goods: A Case Study of Movie Critics" with 
Professor C. M. Snyder, Journal of Industrial Economics, Vol. 53, No. 1, pp. 27-51, March 2005 
 
“Does One Contribution Come at the Expense of Another?   Empirical Evidence on Substitution Among Charitable 
Donations.” The B.E. Journal of Economic Analysis & Policy, Vol. 11:  Iss. 1 (Advances), Article 40, 2011. 
 
“Efficient Consumer Altruism and Fair Trade Products”  (With Joon Song [Sungkyunkwan University]).   Journal of 
Economics and Management Strategy, Volume 21 Number 1, Spring 2012. 
 
“Reputation and Influence in Charitable Giving: An Experiment” (With Gerhard Riener [Jena]). Theory and Decision, pp. 
1-23, 2012. 
 
“Decomposing Desert and Tangibility Effects in a Charitable Giving Experiment” (With Gerhard Riener)., Experimental 
Economics, 1-12, 2012. 
 
“Anonymous Rituals” (with David Hugh-Jones [Warwick-CAGE]) Journal of Economic Behavior and Organization, 81, 
478, 2012. 
 
 
 
Awards and Grants 
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February 2013 Data Without Borders Grant (with Mathias Parey). Title: “The Impact of a University: Evidence from 
Admissions Lotteries, and Implications for Higher Education in Europe”  
May 2012 Building partnerships for Knowledge Exchange Grant for work with the UK Cabinet’s Behavioural Insights 
Team on randomized controlled trials involving Payroll Giving. 
December 2011  Conference co-organizer, Academy of Sciences of Heidelberg, Germany, “From Social Altruism to 
Commercial Exchange: Gift Economy and the Embedded Economy in the Ancient World",  (23 Feb. 2012, conference 
volume forthcoming). 
February 2010  British Academy Small Research Grant.  “Reputation and Influence in Charitable Giving” 
July 2007  British Academy Small Research Grant.  “Experimental Evidence on Charitable Giving; Substitution and 
Social Influences” 
June 2007  Teaching and Learning Innovation Fund (TALIF) award, joint with Dr. Tim Rakow, Andrew Wood, and Roy 
Bailey.  “Exploring the feasibility of MD301 – Strategic Decision Making.”  
2005-2006  X-lab Competitive Grant, X-lab Pilot Grant, University of California, Berkeley 
 
Work In Progress and In Submission 
 
Targeted Exclusion Can Reduce Cooperation in Public Goods Games  (with David Hugh-Jones [Essex, Dept. of  
Government])  
Punishment and exclusion can increase contributions in public goods environments. However, under these threats players' contributions are 
uninformative about their true social preferences. If some players are conditional cooperators, then this lack of information can lead to lower 
contributions when the threat is withdrawn. Thus, punishment institutions may reduce contributions if they are not fully reliable. To credibly commit 
not to punish, contributions may be made anonymous. We discuss anonymous contribution technologies in the real world, and explore our theory in a 
laboratory experiment. Maybe if the model is the appendix, they will be persuaded that the experiment is close enough to the verbal theory. When 
first-round contributions were made anonymously, they were more predictive of second-round contributions, and second-round contributions were 
higher. 
 
A Strategy for Making Better Policy Choices Using Market Signals (with Joon Song,[SKK]) 
Policymakers may be able to extract relevant privately-held information by ``listening to'' asset markets, and use this to improve policy. However, 
where the incentives are not naturally aligned, to get an investor to reveal his informative ``signal'', the government may have to commit to (not) 
executing the policy with some probability under either signal. We formalize this in a simple model. We identify conditions under which: (i) 
Listening can work without probabilistic implementation, (ii) Listening can work but requires commitment to occasional implementation of a policy 
known (after conditioning on the signal) to be welfare-decreasing in expectation, (iii) Where it requires occasionally not executing a policy expected 
to be welfare increasing, and (iv) Where listening to the market cannot improve welfare, and the policymaker is better off relying on her ex ante 
information. We ground this in a simple model of an asset market with informed and uninformed investors. We relate this to real-world scenarios and 
practical concerns, and consider implications for positive political theory and for the design of constitutions. We discuss how this might occur in 
practice, and how it may have already been used informally.  
 
Losing Face (With Thomas Gall [Bonn])  
When Al makes an offer to Betty that Betty observes and rejects, Al may “lose face”. This “loss of face” (LoF) may cost Al utility, either directly or 
through reputation effects. This can lead to fewer offers and inefficiency in the context of bilateral matching problems, e.g., the marriage market, 
research partnering, and international negotiations. We offer a simple model with asym- metric information, a continuous signal of an individual’s 
binary type, a linear marriage production function. We add a “primal” LoF term, which is distinct from standard search frictions. We characterize the 
trembling hand perfect (stable) equilibria, comparing the benchmark without LoF to a case where only one side is vulnerable to LoF, and present 
comparative statics. A small amount of LoF has no effect on low types’ behavior, but, considering interior equilibria, it may make high types on both 
sides more or, surprisingly, less selective. A stronger LoF term drives high types out of the market, and makes low types “reverse snobs,” further 
reducing welfare. LoF also makes rejecting strictly preferred to being rejected, making the “high types reject” equilibrium robust to trembles. We can 
eliminate the effects of LoF by letting the “vulnerable” side move second, or setting up a “Conditionally Anonymous Environment” that only reveals 
when both parties say “yes”. We motivate our model with a variety of empirical examples, and we suggest policy implications. 

 
Giving and Probability (with Christian Kellner [Bonn], Gerhard Riener [Dusseldorf], and Michael Sanders [Bristol and 
Behavioural Insights Team]) 
There is little economic evidence on the effect of the resolution of income uncertainty on other-regarding behavior. We consider a specific practical 
question: what is the best way to ask for a charitable donation from someone who may get an uncertain “bonus” income? Should you ask her 
beforehand to “commit to donate if she wins the bonus”; or ask her to donate after her bonus has been revealed? While a standard model of ex- 
pected utility over consequences predicts these will be equivalent; models involving reference-dependent utility, tangibility, and self-signaling predict 
more giving before, while “affective mood” may predict more giving after. We ran a series of experiments to help answer this question.In a small-
scale online field experiment in a university setting, significantly more subjects pledged to donate in the Before treatment than those asked after 
winning (and none after losing), while fulfilled donations were similar across treat- ments. (We are working on a second field experiment in a related 
setting, where pledges will be made binding.) Our laboratory experiment, with further treatments to isolate distinct mechanisms, found small 
treatment effects on average, but significant differences by gender. Male and female subjects reacted to “gains and losses” differently. Furthermore, 
men gave more in treatments where the donation was uncertain, suggesting a signal- ing or tangibility effect. Our results are directly relevant to 
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fundraising and volunteer-solicitation strategies, and offer further evidence that we need to exercise caution in applying expected utility theory to 
models of pro-social behavior and social preferences. 
 

 
Substitution Among Charitable Contributions : An Experimental Study   
The question of whether charitable gifts are complements or substitutes, and the extent to which charities are rivals, is unresolved in the economic 
literature. The answer is relevant to charities and policymakers, as well as to economic models of altruism. Identifying this using observational data is 
difficult: there is a lack of independent price variation and few observable shocks that can be claimed to specifically affect giving to one charity. I 
implement such variation in the laboratory: in a series of sequential stages subjects may donate to a varying set of one to four charities, with prices 
(defined as the inverse of one minus the rate at which I supplement contributions) and promotional information (about a charity) that varies by stage, 
subject, and charity. All of the specific shocks strongly increase giving to the targeted charities, and this leads to decreased giving to the charities not 
targeted; I interpret this as a form of crowding-out. In standard economic terms, subjects exhibit price-elastic demand and large and negative cross-
price elasticities between charities. The cross-price elasticities are particularly large when the charities serve similar goals. These effects are strong 
for all observable demographic groups, and robust to variations in the endowment and in the number of periods. 
 
Other ongoing work: Price Discrimination by Income in Theory and Practice (With Joon Song and Pedro ); The Impact 
of Higher Education on Earnings and Family Outcomes (With Matthias Parey [Essex] and Nathanael Vellekoop 
[Frankfurt]); Disasters, Donations and Aid (With Jonathan Homola [Essex] and Alex Quiroz [Essex] 
 
Invited Seminar and Conference Presentations 
University of Queensland, University of New South Wales, Royal Economics Society 2013, ESRC “Generosity and Well-
Being” Workshop 2013, British Academy “Nudge and Beyond” Conference, University of Oxford, Workshop on the 
Determinants and Implications of Prosocial Behavior (Southampton); University of St. Andrews, ALISS-INRA (Paris), 
IAREP workshop (Kent); University of Amsterdam; University of Nottingham; Erasmus University; European Meeting of 
the Econometric Society; Journées d'Economie Publique Louis-André Gérard-Varet; ESI Workshop (Max Planck); 
Warwick University; University of Bristol (CMPO); University of Guanajuato; University of San Francisco; UC 
Berkeley; EARIE 2008 – Toulouse; University of East Anglia; Bocconi University; University of Essex;  IMT Lucca, 
Italy; Catholic University of Portugal;  Cornerstone Research; ARNOVA (nonprofit research) conference 2006; Economic 
Science Association (ESA) world meeting 2007, 2008, 2012. 
 
Other Professional Experience  
2005  LECG Consulting, Emeryville, CA, USA. Senior Consulting Intern. 
1998-1999  The CNA (Center for Naval Analyses) Corporation, Resource Analysis Division, Alexandria, VA, USA.  
Research Specialist. 
1998  Congressional Budget Office, Special Studies Division, Washington, DC. 
 
Referee Activities 
Economic Journal (2X), Review of Economics Studies (2X), International Game Theory Review, BE Press, Journal of 
Economics and Management Strategy, Review of Economics and Statistics (2x), Theory and Decision, Journal of Public 
Economics (5X), Journal of Industrial Organization, Journal of Economic Psychology, International Journal of Nonprofit 
and Voluntary Sector Marketing, UK ESRC grant, NSF grant, Thomson-Reuters. 
 
Personal Information  
Citizenship: USA (resident in UK since Sept. 2006, permanent residency granted) 
Languages: English (native), Spanish, Portuguese 
 
 


